


Project Comparisons

Clear Channel
Proposal

Past Proposals
by other companies

Thirteen (13) billboards to be
removed (21 faces on 13 structures)

Ten (10) billboard structures
installed on freeways (up to 20 sign
faces)

New billboard size of 950 square
feet on freeways

Square footage - net gain of 50% to
200% for the applicant

Locations proposed conflicted with
city enhancement and land use
project areas

36 billboard structures to be
removed (48 sign faces)

Five (5) billboard structures installed
on freeways (9 sign faces)

Poster panel billboard size removed
of 300 square feet

New Bulletin billboard size of 672
square feet on freeways

Square footage - net loss of 8,352
feet for Clear Channel Outdoor

No location conflicts with
enhancement or land use projects
areas
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Project Contact

Applicant: Layne Lawson
Director of Public Affairs
Clear Channel Outdoor

19320 Harborgate Way

Los Angeles, CA 90501
laynelawson@clearchannel.com
Work: 310.755.7234

Fax: 323.734.5038
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Qualifications & Experience

Clear Channel Outdoor
Southern California Division
Los Angeles, California

Greg McGrath -Southern California President

Greg began his outdoor career with Foster & Kleiser in October 1980, in the Real Estate department,
advancing to Sales in San Diego and Los Angeles. In this capacity, he provided direction and
support to the local sales staff while maintaining account responsibilities. In December 1991, he was
promoted to General Sales Manager, Southern California Region.

In the fall of 2002, Greg was promoted to run the Southern California Region as President and General
Manager. His responsibilities are to over see general operations for both the Los Angeles and San
Diego branches, increase our presence in the marketplace from new builds / acquisitions, and to keep
a positive working environment for the employees in the Southern California Region.

Clear Channel Outdoor

Southern California Division (Main Contact)
Los Angeles, California

310-755-7234

Layne Lawson - Southern California Director of Public Affairs

Mr. Lawson’s experience in the Outdoor Advertising Industry began in 1995 as one of our Public Affairs
Representatives. In 2001, he became the Manager of our Transit Shelter Division where his
responsibilities included negotiating franchise agreements and overseeing the day-to-day

performance of the Transit Shelter Division.

In January of 2004, Mr. Lawson became the Southern California Director of Public Affairs.

His responsibilities include Managing our Transit Shelter Division, negotiating franchise agreements,
supporting our real-estate department with permit issues, overseeing our public service advertising and
dealing with any Local and State governmental issues concerning the Outdoor Advertising Industry.
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Proposed New Bulletin Locations
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Type

Bulletin 14x48
Bulletin 14x48
Bulletin 14x48
Bulletin 14x48
Bulletin 14x48
Bulletin 14x48
Bulletin 14x48

Locations

91 Freeway E/O Kraemer W/O Tustin
91 Freeway E/O Kraemer W/O Tustin
91 Freeway E/O Kraemer W/O Tustin
91 Freeway E/O Kraemer W/O Tustin
91 Freeway E/O Kraemer W/O Tustin
91 Freeway E/O Kraemer W/O Tustin
91 Freeway E/O Kraemer W/O Tustin

Digital Bulletin 14x48 91 Freeway E/O Kraemer W/O Tustin

Bulletin 14x48

91 Freeway N/S W/O 57 Freeway
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Billboard Exchange Program < Digital Option

"®, C1EARCHANNEL

OUTDOOR

Introduces Digital Posting

Digital Posting is the latest in billboard technology.

Digital Posting uses static images that are changed remotely
every 6 to 8 seconds.

Digital Posting messages do not flash, use animation, motion
pictures or intermittent light.

Digital Posting increases local sales, increasing local employment
opportunities and provides additional revenue to City coffers.

PUBLIC SERVICE OPPORTUNITIES

Announce Local Events

Amber Alerts

Public Safety Bulletins

ILLUMINATION

g During daylight hours, Digital Posting Billboards operate at a
m“}ﬁ high brightness level to offset the effects of the sunlight.

g . I B ﬂ re "‘ ) During darkness of night, the brightness is typically 10% of the
. R ~iin daylight brightness level.

aaits - »

The brightness levels are controlled by internal software with
sensors that adjust accordingly.
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Code of Advertising Practices

CODE OF ADVERTISING PRACTICES

Clear Channel Outdoor for over a century has been committed to delivering our advertiser’s messaged
to the consumer. This role in the arena of public discourse requires both a defense of free speech and
a sensitivity to contemporary standards and concerns. Clear Channel Outdoor recognizes the need to
balance these demands and therefore adheres to the following code of advertising practices:

. Establish exclusionary zones which prohibit advertisements of all products illegal for sale to
minors that are intended to be read from, or within 500 feet of established places of worship,

primary and secondary schools or playgrounds.

Continue to assert the right to reject creative content that is misleading, sexually explicit, overly
suggestive, or in any way reflects upon the character, integrity, or standing of any organization
or individual.

Continue our traditional commitment at both the national and local levels to display public
service messages for worthy community causes.

Encourage diversity of advertised goods and services in all markets.
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